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Riding Elephants =
Tiger selfies '
Walking with lions

Visiting bear parks

Holding sea turtles

Performing dolphins

Dancing monkeys

Touring civet coffee plantations

O

Charming snakes and kissing cobras

10. Farming crocodiles
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Top questions about South Africa

+ What to do/see in South Africa

+ A guide to booking and staying in Kruger National
Park

- v Animal Interactions and Ethical tourism

+ How to approach corrupt traffic officials

+ Under what circumstances do | need to take Malaria
Prophylaxis in Kruger area

+ The reality of lion cub petting

v -Responsible_Tourism




Africa leverages its appeal of wildlife in order to build a tourism

industry because tourism is a major economic sector across
countries that offers:

P> a way out of poverty ) viable economic growth

P organic upskilling P> broad access to benefits

P> many other much-needed advantages to communities and
economies

The travel industry and tourists are seeking answers to the impact
of their choices on animal welfare & conservation.

The manner in which Africa’s wildlife tourism is harnessed will define
countries’ commitment to conservation and environmental justice and

thereby the longevity of the industry OR it will tarnish its reputation
beyond repair.




The African Narrative

Wildlife tourism is the bedrock of Southern Africa’s tourism industry

SATSA believes that places where visitors can still access and connect with a wilderness where nature and
ecosystems can be appreciated and enjoyed in their original and natural state, will become increasingly attractive in
contrast to a world where such nature and wilderness is getting scarcer.

Animals in captivity for human enjoyment contradicts this long-term USP of Africa
SATSA would like to see a growth in true conservation/preservation animal facilities and a decline in the bastardized
version of this - captive and interactive animal attractions.

Many captive wild animals are cared for by rehabilitators or care-givers.
There are many animal facilities which could have had their origin in many well-intentioned forms but have
morphed into tourist attractions (if not started as such to begin with).




The African Narrative

Competition for tourist spend and demand from tourists for “unique” and memorable
This has led to a constantly evolving range and extent of offerings — including retaining animals in captivity
(instead of re-wilding them as possibly intended).

Industry strives to satisfy human interests over the interests of animals Our understanding of animal sentience
brings about an increased understanding of how the misuse of animals for human enjoyment is detrimental to the
welfare of the animals, but also to the respect humans have for these animals.

Proactive Step

AIMED AT
Assisting owners of captive wildlife experiences, visitors and buyers in making informed decisions based on sound ethics to
support good practice only.




v Social Media | Social Movement

TripAdvisor bans ticket sales to
attractions that allow contact witk
animals october 2016

Animal welfare groups laud step by travel giant but concerns
remain that it is not going far enough to counter cruel practices
and exploitation by tourism businesses

TripAdvisor Announces Additions To Industry-Leading Animal Welfare
Policy

Animal shows and performances where animals are forced to perform demeaning tricks or
unnatural behaviors to be banned from sale on TripAdvisor

NEEDHAM, Mass., 25 April 2018 - TripAdvisor, and its subsidiary Viator, has today announced a
number of additions to its policy on selling tickets to animal attractions, effective immediately.

The changes are designed to better account for the varied ways in which tourist interactions can impact
wild and endangered animals around the world, and add further clarify to the policy that was first
introduced in October 2016.

As a result of these changes, TripAdvisor and its subsidiary Viator will no longer sell tickets to specific
experiences where captive wild or endangered animals are forced to perform demeaning tricks or other
unnatural behaviors in front of the general public, or where they are featured as part of a live circus or
stage entertainment act in a demeaning manner.

There are also changes to the policy as it applies to animals in captive environments. Some physical
interactions with wild animals will now be eligible for sale on TripAdvisor and Viator, subject to certain
conditions. Most notably, any feeding or touching program that is conducted under the supervision of
trained officials, where any physical contact between the animals and the guests is initiated by the
animals themselves and the animals have the freedom to disengage from that contact at their own will.
Similarly, invertebrate touch-and-feel experiences that are used for education purposes, such as spider
encounters designed to help treat arachnophobia, will also be eligible for sale.




Social Media | Social Movement

Taking a #koalaselfie or #dolphinkiss photo? Instagram has
something to say about it.

Photos of sleepy sloths and curled-up koalas — especially when featured in a selfie — are often
considered Instagram gold, guaranteed to attract “likes” and comments.

Instagram officials want to change that.

On Monday, the popular photo-sharing platform announced that anyone searching for those posts
using hashtags will be shown a warning that these seemingly innocent photos are often associated wit

harmful behavior toward wildlife.

Searching or clicking on hashtags such as #koalaselfie, #elephantride or #dolphinkiss will reveal a pop-
up message that reads, “Animal abuse and the sale of endangered animals or their parts is not allowed
on Instagram. You are searching for a hashtag that may be associated with posts that encourage

harmful behavior to animals or the environment.”

Protect Wildlife on Instagram

Animal abuse and the sale of
endangered animals or their parts is
not allowed on Instagram. You are
searching for a hashtag that may be
associated with posts that encourage
harmful behavior to animals or the
environment

Learn More
Show Posts

Cancel




Response of Global Tourism Companies | Change in Purchase Attitude
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How travel trade associations

are ignoring wild animal abuse



Typical view of rover traffic along the main road in Seronera Valley




Guests on walking safari in eastern Serengeti — community based nature refuge




Head conservator of the refuge Daniel Yamat, a Maasai, speaking with members of a local women’s
entrepreneurial group.
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Medical dispensary where, funded via small group tourism at the refuge
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A GUIDE and TOOL by SATSA
The Southern Africa Tourism Services Association

Evaluating
Captive Wildlife

Attractions
& Activities

SATSA»<

The Voice of Inbound Tourism



A tool to help you make good choices

Does the facility practice ALL the criteria for a true sanctuary or rehabilitation centre?

P No breeding of animals P No trading of animals P No performing animals P No animals in tactile interactions/walking with the public P Animals are in captivity because they
were sick, injured, orphaned, rescued, donated and/or abandoned P The animals will have a home for life or will be used for in-situ repopulation by reintegration back to the wild or
be relocated as part of a recognised conservation programme P And the facility is compliant with all relevant legislation and is transparent in its operations and marketing collateral

CONSIDER ACTIVITIES / USE [
* ]
Does the facility offer any one or more of: :
P Performing animals P> Tactile interactions with all infant wild animals e.g. cub petting P> Tactile interactions with predators or cetaceans :
p Walking with predators or elephants P Riding of wild animals )
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Do any of the following apply?

Are any of the animals wild captured, purchased,
bred in captivity OR traded commercially (unless
part of recognised conservation programme)?

Is any animal’s freedom of choice to
participate in a tourist activity restricted
in any way?

Are any of the animals kept in captivity only for
tourism/entertainment purposes?

SUPPORT SUPPORT

WITH
CAUTION
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