
1. Riding Elephants

2. Tiger selfies

3. Walking with lions

4. Visiting bear parks

5. Holding sea turtles

6. Performing dolphins

7. Dancing monkeys

8. Touring civet coffee plantations

9. Charming snakes and kissing cobras

10. Farming crocodiles

ANIMAL INTERACTIONS 
HOW CAN WE MITIGATE ANIMAL ABUSE IN THE TOURISM INDUSTRY?

GO NOW TO
https://educationaltravel.travel/animal-interactions

https://educationaltravel.travel/animal-interactions
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Africa leverages its appeal of wildlife in order to build a tourism 
industry  because tourism is a major economic sector across 
countries that offers:

The travel industry and tourists are seeking answers to the impact 
of their choices on animal welfare & conservation.

The manner in which Africa’s wildlife tourism is harnessed will define 
countries’ commitment to conservation and environmental justice and 
thereby the longevity of the industry OR it will tarnish its reputation 
beyond repair.

a way out of poverty  

organic upskilling          

many other much-needed advantages to communities and 
economies

viable economic growth 

broad access to benefits        



The African Narrative

Wildlife tourism is the bedrock of Southern Africa’s tourism industry
SATSA believes that places where visitors can still access and connect with a wilderness where nature and 
ecosystems can be appreciated and enjoyed in their original and natural state, will become increasingly attractive in 
contrast to a world where such nature and wilderness is getting scarcer. 

Animals in captivity for human enjoyment contradicts this long-term USP of Africa
SATSA would like to see a growth in true conservation/preservation animal facilities and a decline in the bastardized 
version of this - captive and interactive animal attractions. 

Many captive wild animals are cared for by rehabilitators or care-givers.
There are many animal facilities which could have had their origin in many well-intentioned forms but have 
morphed into tourist attractions (if not started as such to begin with). 



The African Narrative

Industry strives to satisfy human interests over the interests of animals Our understanding of animal sentience 
brings about an increased understanding of how the misuse of animals for human enjoyment is detrimental to the 
welfare of the animals, but also to the respect humans have for these animals. 

Competition for tourist spend and demand from tourists for “unique” and memorable
This has led to a constantly evolving range and extent of offerings – including retaining animals in captivity 
(instead of re-wilding them as possibly intended). 

AIMED AT
Assisting owners of captive wildlife experiences, visitors and buyers in making informed decisions based on sound ethics to 
support good practice only.

Proactive Step



Social Media | Social Movement 



Social Media | Social Movement



Response of Global Tourism Companies | Change in Purchase Attitude

• July 2015 withdrew elephant riding and elephant shows
• Offers elephant – friendly excursions:  learn and see but 

avoiding unnatural behaviours
• Adherence to ABTA Welfare Guidelines in supplier 

contracts
• Independent audit required

• Opposes illegal and negative impact animal practices
• Prohibit direct contact with wild animals (photos, feeding, touching)
• Don’t condone activities that are unnatural or that endanger animals e.g. 

elephant or ostrich riding, unlicensed zoos, snake charming, sanctuary that 
breeds animals for commercial trade

• Goal:  to protect animals against abuse within tourism and not 
interfere or adversely effect them in their natural habitats

• Inappropriate activities removed from supply: elephant rides and 
shows, swimming with dolphins or interactions with wildcats

• Promotes attractions that are responsible and safe i.e. observational 
and educational programmes

• Independent Audit of supplies against ABTA guidelines
• Aim to increase welfare standards

• Doesn’t feature attractions that take whales 
and dolphins from the oceans

• From 2017 no longer add attractions that 
feature captive whales and dolphins in 
theatrical shows, “swim-with” programmes or 
other entertainment

• Removed >3 000 tours from supply list and 
changed itineraries approx. 10% of tours 
because of non adherence to ABTA Guidelines

• Guidelines developed for staff e.g. identifying 
suitable imagery





Typical view of rover traffic along the main road in Seronera Valley



Guests on walking safari in eastern Serengeti – community based nature refuge



Head conservator of the refuge Daniel Yamat, a Maasai, speaking with members of a local women’s 
entrepreneurial group.



Medical dispensary where, funded via small group tourism at the refuge



A GUIDE and TOOL by SATSA
The Southern Africa Tourism Services Association

Evaluating 
Captive Wildlife 
Attractions  
& Activities

Helping you make good choices
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ANIMAL INTERACTIONS 
HOW CAN WE MITIGATE ANIMAL ABUSE IN THE TOURISM INDUSTRY?


