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ADDITIONAL UPDATES FROM IN-COUNTRY

Prepared by: Yasar Karadag, New Faces Travel, Istanbul -Turkey

1. What level of isolation/social distancing is your country mandating or
encouraging right now? First of all, most businesses are closed including us in the travel
industry. My country is going through a 60% lock down where Traveling between the
cities is only permitted for emergencies. All arriving guests or citizens coming from
abroad are quarantined for 14 days before they can go home. All groceries have limited
working hours. All restaurants, bars, cafes, public gatherings, courts, sport activities
they are all stopped fully. State offices, banks working with limited availability for only 4
hours a day. All transportation both international and domestic have been stopped
including flights, busses, sea traffic etc. etc. All citizens 60 and above are not allowed to
go out of their homes and all groceries are delivered to them.

2. What creative adaptations have you made to your daily regime? Turkey have
experienced the virus cases at least ten days later than most other countries around it.
We closed our borders with all neighbors a week before the first recorded positive case
which gave us more time to prepare for this devastating case. Our family doctor gave
special medication to improve our immune system and since it is a country where there
is no organized industrial farming, everything we eat or get from the local groceries and

I would like to reinforce how inspiring it has been to share the challenges we are
facing within the great ETC community! I will be happy to participate again to future
virtual roundtables and give my contribution if required. Staying together is the best
thing we can do.
Vincenzo Emprin Gilardini, ItalyScape

Mara and the whole team is doing such a wonderful job at bringing together this
community and sharing experiences and ideas during this very challenging time.

Celia Koukouli, Siva Travel, Greece



vegetable markets are all organic and we try to eat fresh vegetables and cook
accordingly to help a better immune system. There are many fresh vegetables in the
market as it is spring and Turkey grows almost everything and we get them fresh. Onthe
other hand, we do our daily exercise at home and regulated our meal times for the
better.

3. What are the most serious challenges you face aside from business realities in
the face of the crisis? Unfortunately, I live in a very traditional society and the literacy
level of the people in the countryside is not very high and most are shaped by religious
ignorance which is my biggest fear where the virus will spread more as they think their
destiny is in the hands of their God. On the other hand, governing authorities expands
their ground for less human rights and more autocratic and heavier bureaucracy.

4. Has your government aided the tourism industry in any ways? At any case,
Turkey has not been doing well economically for the last years and the possible help
announced by the state is limited. The only help they will give for all effected sectors
including tourism is the payment of 30 % of the salaries for all employees who are
working and registered for the same company with a minimum of 6 months on the
condition that companies will keep all their staff. Rent, tax and staff insurance payments
are postponed for three months. All state banks will give credit for those who are in
need with only 9-12% lowered interest rate as per the company’s credit note and
companies will start paying back after three months.

5. What is your one biggest fear for the travel and tourism industry (regionally
and/or globally) after the COVID 19 crisis has stabilized? My biggest fear is the fact that
Turkey has gone through a series of tragedies since 2015 including a terrorist attack at
the biggest airport and a military coup attempt which devastated tourism industry and
made us suffer for some years. This caused people lose their faith in the tourism
industry and most of the qualified people left tourism to other sectors which was more
stabilized. 2020 was going to be the best years for Turkey of the last 5 years and people
were very optimistic and started to come back. Many new investments have been made
due to the excellent figures for 2020. I am afraid most will fail and even disappear and
the quality, experience, expected caliber will be hard to find as it will take time for
people to come back and invest in tourism. Since this will effect many people and
investments, I am also afraid of very sudden and unexpected huge increases in prices
in the sector as the number of elements in the industry will be limited. On the other
hand, globally, all economies will be hit harsh by the Covid-19 crisis and this will also
affect the market and the number of travelers who will feel economically not safe and
stable. Surely, this will affect the expenditures of guests.



6. What makes you feel optimistic about the future of travel and tourism in your
country going forward? I have always been optimistic for travel. Shared Characteristic
features for most human beings such as curiosity, hunger for learning, eagerness for
discovering, experiencing new things, new tastes, escaping from the daily realities of
life, changing environments in search of a deeper energy will always be there and there
will always be people ready to travel. Also, I believe that companies whose
main existence is built on customer care and providing authentic experiences, safety
and comfort and who does not see travel business as an investment for money making
but as a way of life will always survive and will have their dedicated clientele.

Prepared by: Frieda Bos, About Argyll Walking Tours, Scotland/UK

1. What level of isolation/social distancing is your country mandating or
encouraging right now? Only go outside for food, health reasons or work (but only if you
can’t work from home); only take one form of exercise a day, for example a run, walk or
cycle alone or with members of your household; stay 2 meters (6 feet) away from other
people at all times if you go out; wash your hands as soon as you get home; and do not
meet others, even friends or family. People who are at very high risk of severe illness
from coronavirus are told to self-isolate for 12 weeks, which means that they should not
leave their homes and minimize all non-essential contact with other members of their
household. People are discouraged to travel into the Highlands and the ferries to the
islands only allow travel for island residents, who have an essential need to travel to or

We should definitely continue with these sessions. It was very valuable bringing
everyone together. We will all learn more how to help everyone feel engaged and
create an inclusive environment.

Karen Kuttner-Dimitry, Lindblad Expeditions

I appreciated learning what inbound operators were doing to keep operations alive
and how they were engaging with their employees. It was also interesting to hear
about what challenges they face and what concerns they have for the future. And,
finally, it was very interesting to hear how their respective governments are
supporting them through these times. This is all fantastic background/contextual
knowledge for me and my team as we work to answer questions and concerns from
our travelers.

Emilie LaRosa, University of Pennsylvania Alumni Travel



from the mainland and for essential supplies or business.

2. What creative adaptations have you made to your daily regime? We always
worked from our homes, so not much has changed there. We shop once a week and
walk up the hill behind our houses for exercise. Contact with friends and family is now
by phone or WhatsApp.

3. What are the most serious challenges you face aside from business realities in
the face of the crisis? We are lucky living in a small village in the Highlands of Scotland.
Avoiding contact is easier here and we have a garden and go for a walk on the hill
behind our houses.

4. Has your government aided the tourism industry in any ways? Yes in the way of
guaranteeing loans that are interest free for a year, paying 80% of the salary of
furloughed employees, support payments for freelancers, support for business rate
payments and delaying tax payments. However, there are many gaps in the system and
many businesses don't qualify for any support.

5. What is your one biggest fear for the travel and tourism industry (regionally
and/or globally) after the COVID 19 crisis has stabilized? Tourism is seasonal in
Scotland with May to September our main season. Most businesses are small and
many people work on a freelance basis and staff is seasonal. Even without Covid-19
many of us are short of cash and just manage to keep going till the start of the season.
With the start of the season being lost, many businesses will struggle to survive or won't
manage to survive. This could change how tourism in Scotland is organized. Also,
people might remain reluctant for some time travelling far from home or no longer can
afford it. So, just when we need visitors desperately, there might be viewer around.

6. What makes you feel optimistic about the future of travel and tourism in your
country going forward? People will still want to travel and Scotland is such and varied
country with stunning scenery, a lot of history, geology and wildlife that is so much worth
exploring. A lot of the tourism in Scotland is small scale, running small groups to remote
parts of Scotland. We think this will appeal to post Covid-19 travelers. Almost all our
2020 customers that won't be able to come this year due to Covid-19 have rebooked for
2021, which give us hope for future tourism in Scotland.



Prepared by Enrica Cazzin, Target Travel, Venice - Italy

1. What level of isolation/social distancing is your country mandating or encouraging right
now? Apart from some industries dealing with daily needs like food, supermarkets and
pharmacies, all the rest of shops and services is closed until May 3rd. We have to stay
at home, we can go to the supermarket or go for a walk but max 200 meters from
home. Banks, insurances, local administration’s offices are open, but not everyday
and it is better to call them before going there. All medical visits and surgeries (not
urgent ones) have been cancelled and postponed.

2. What creative adaptations have you made to your daily regime? In Italy this is very
different from region to region, as the various regional administrations have
implemented quite similar regulations, but different from each other. In our case, we
are in Veneto, we had the "luck" to have acted immediately on the first signal, with a
lockdown of an entire small village (Vò Euganeo), near Padua, where the first case
had occurred, and this contributed to limit the infections. Furthermore, the hospital
where the first infected had been visited in the emergency room, was closed for a
week and completely sanitized before its reopening, and this was truly forward-looking
because in other regions, unfortunately, it was the main cause of the spread of the
contagion.

Therefore, from the first day we had to adapt to this new life, which has had an
increase in the prohibitions day after day, until we reach the complete closure.

This led us briefly and not abruptly to change our lifestyle.

We immediately started making food supplies of several days, compared to the daily
life to which the Italian is accustomed, in order to move from our homes as little as
possible.

Fortunately, fruit and vegetables, as well as the rest of the fresh food, never failed,
despite the illogical assault on supermarkets in the first few days, but it really only
lasted a few days.

As you can imagine, Italian has no difficulty in cooking, and in these cases it even
manages to find time to invent new dishes, therefore food is a relative problem.

Another thing that we are all following, within the limits of the spaces of the house, are
gymnastics, yoga, stretching, everything that can be used to keep our body and mind
active. If there is one thing I miss is being able to go out and take long walks with my
dog.



3. What are the most serious challenges you face aside from business realities in the
face of the crisis? Unfortunately there are always people, no matter authorities are
asking to stay at home, who find 1000 excuses to go around. Luckily there aren’t so
many, but even 1 single person psotive to the virus is enough to trigger not less than
other 10 people and so on. All this causes a lot of anger, many discussions arise
between people; unfortunately, even with Corona Virus the world is full of stupid
people.

Regarding families, the quarantine in some cases is causing serious problems, since
it isn’t easy to live all together for more than a month, we are not used to. Families
with kids, families with grandparents, but also couples who usually see each other few
moments during a day; some of them

Have time to appreciate family, others are in big crisis.

4. Has your government aided the tourism industry in any ways? At the moment, the only
aid we have been given by the government is the possibility of accessing to layoff,
which guarantee 80% of the salary to employees. This has been confirmed until May
3rd, after that date the government will discuss about the fact to continue for a longer
period.

Our government is also studying other economic aids, with loans of 20/25% on the
previous year’s revenue, and this will be finalized in the upcoming few days.

However, Italy in this case is in big conflict with some countries of the European
Community, such as Germany, Netherlands and other northern countries, which are
not willing to grant aid “Eurobonds” that Italy and other countries would like to
introduce.

This will certainly be a big problem, because without any help from the European
Community i twill be very difficult to implement an exceptional economic maneuver,
such as we need in this moment, where tourism is great part of the total income (13%).

I think this will be the same problem for all European countries, since it will be very
difficult for anyone to go ahead in the business without any income for 1 year (if we
will be lucky) or 2 years crisis. In such a situation where all tour operators are on the
same boat, we need to help each other or it will be a failure for everybody, there aren’t
so many chances to survive.



The next few days will be very important, since the European Community will meet
and finalize all aids. I have always been in favor of Europe, since Italy was one of the
architects of its constitution, but Italy until now did not receive any help from other
European countries. The first concrete aid came from Russia, China, Cuba and
Albania. All of those countries have been aided by Italy in the past and they are now
helping us. Albania sent 30 doctors to Italy, Albania’s Prime Minister Edi Rama
commented on that as follows: “Albania is not a reach country, but we cannot forget
how Italians helped us; we cannot abandon our friends who are now in trouble”. We
wish we could have same aid from other countries in Europe and in the rest of the
world.

5. What is your one biggest fear for the travel and tourism industry (regionally and/or
globally) after the COVID 19 crisis has stabilized? It all depends on when all this will
end. Time is passing and it is becoming more and more difficult to contain the crisis
ad to overcome it, both economically and psychologically.

As long as we don’t have any specific medicine or a vaccine, tourism will struggle to
move, since people will have thousands of fears, first they will spend holidays in their
own countries and then they will slowly start to go abroad.

We must keep in mind that taking now a very long flight (9 hours), with other 300
people or going on a cruise together with other 8000 people or having lunch at a
restaurant side by side with strangers, going to a museum with thousands other
people will be very difficult for us to accept, at least at the beginning. People will try to
avoid that and will look for other solutions. That’s not a matter of being optimistic, since
I have always been and still am, but we also need to be realistic and get ready for all
those changes in the way of travelling.

Not to mention the economical issues in different countries that will drive people to
travel less and pay more attention to the price.

6. What makes you feel optimistic about the future of travel and tourism in your country
going forward? People will always continue to travel, there is no doubt, so in Italy as
in other countries of the world, travel is and will remain everyone's greatest desire. But
we must know that this will not happen immediately, and when it will start again it will
take months and maybe a couple of years, some people talk abour at least 3 years,
before everything will come back to normal. Nothing will be like before, returning to
tourism as it was a few months ago is pure utopia.



Habits will change, there will be more attention to many aspects, such as nature, being
in crowded places, what and where to eat, accommodation and many others, aspects
that until now we have always talked about, but never taken into consideration for their
fair value. It will be very difficult to go back to past numbers, it will take time, but above
all it will take a lot of attention from all suppliers, because hygiene and distances will
always be one of the first attentions that the tourist will struggle to give up tomorrow,
and this will be another great challenge. Suppliers will have to convince themselves
to invest in this aspect, because, at least at the beginning, hygiene will be much more
important than the location. Thinking about proposing the trip with the characteristics
of yesterday, only giving priority to storytelling, experience etc. , we will be the first to
be crazy to tie, because it means that we have not understood anything. This will be
our great challenge, because in addition to business we have a duty to respect our
territories, our nature, to show in a day what we showed in half a day, running must
become walking, because every place, be it famous or unknown, it must be lived for
what it represented and not only for what it represents today. Maybe we will really
come out of it with a different awareness and a stronger ethical dimension, also in the
way we approach the journey.

It was good to hear from the other operators and even more from the travel planners
about what they are expecting after all of this is over, in spite of the fact that they
confirmed our fears that there will be a drop in people travelling. At least we can plan
for this.

It might be an idea to give the people joining only a couple of minutes each to tell
their story, so more people will have a chance to say something.

Continue with your good work keeping the community together.

Frieda Bos, About Argyll Walking Holidays

The call was terrific! Thank you. It was so nice and helpful to hear how Europe is
doing in the crisis. I liked the idea of a weekly zoom or email not to sell but to stay
connected!

Margaret Carnright, Yale Educational Travel



UPDATE FROM DECOUVERTES, FRANCE 5/5/20
Dear Friends and Partners,

We hope you are well and taking advantage of this exceptional time one way or
another.

In the spirit of increased communication and cooperation, you will find hereunder the
link to two live documents:

1. Decouvertes’ response to Covid 19 and travel planning assurances: bankruptcy
insurance, cancellation and postponement policies, hotels cancellation policies
with Decouvertes

2. Latest news from France in relation to Covid 19

These two documents will be updated regularly and we will share them with you directly
less frequently, when we think you must know about a major update.

UPDATE FROM ITALYSCAPE 4/29/20:
https://www.qualitygroup.it/nfs/newsletter/M3752/pdf/newsletter%20Italyscape_the%20situation%20
in%20italy.pdf

UPDATE FROM TARGET TRAVEL, ITALY 4/29/20

Hotels, restaurants, guides are thinking about the future. How will it be after the
Coronavirus? Which challenges will we face?

Concerning all the phone calls we had with our suppliers, all of them agree that after the
crisis we will have to show our seriousness in order clients trust us. Suppliers' main
worries are:

- Our clients will be ready to travel in a completely different way?

- How travelers will react once they will be faced with very big changes in hotels and
transportation?

- It is sure that we will have many phobic travelers who will be very worried about
getting the virus. Do you think those people will be a problem for suppliers?

- All things we are doing now to prepare ourselves to welcome tourists again, for
instance Sanitization, keeping distance between tables at restaurants and so on, all this
will be enough? What can we do in order travelers can trust us?



This virtual discussion had 3 different focuses: safety of
travelers after the virus, suppliers point of view on that,
and finally how we can successfully communicate this safety to your clients. Our idea is
producing a document to share with you in order to be ready to face the crisis.
Document follows:



5/5/2020

1

Try with us
to imagine
post covid19
tourism

1

1. Flights from the USA to
Europe

2. Transportation in Europe,
with the Car or Coach

3. Accomodation

4. Meals

5. Tours

2

The first problem that the
traveler will face will be
how will I have to travel?

1

2
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1. Ryanair boss
says airline won't
fly with 'idiotic'
social distancing
rules

Ryanair planes won’t return to the skies if
the airline is forced to leave the middle
seat empty to comply with “idiotic” in-flight
social distancing rules, its chief executive,
Michael O’Leary, has said.

“
O'Leary has always been considered an over the top

character, crazy, in commercial aviation, but it must be
said that since he entered in the sector promptly he has
managed to change many rules. Therefore it will not be
surprising if the airline sector, in the coming weeks, will

be able to adapt to O'Leary's considerations

4

3

4
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Maybe these will
be some of the
planned solutions?

2. Tourist buses such as
cars and minivans will have
new legislation. Apparently
it may seem even more
convenient for the space,
but it will certainly have to
have an adequate
sanitization before its use,
and consequently a
behavioral obligation on the
part of the clients.

5

6
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3. Accomodation

The reopening of the hotels must be
guaranteed by very careful and
guaranteed hygiene and sanitization.
As there is not yet a single protocol at
European level, we believe that Room
Mate Hotels, a Spanish trend Hotel chain,
have arrange an protocol that we must
considerer innovator, a protocol of
hygiene and safety to minimize the risk of
infection and contagion.

3.1
Hotel
protocol

8

- specific protocols in the Hotel rooms certified by the health
authorities, with additional cleaning and sterilization measures for
all frequently used elements.

- doormats with water and bleach solution positioned at the
entrance of the hotels and in the elevators, to ensure the
disinfection of the soles of shoes and luggage wheels.

- temperature controls on all people who log on.

- reception areas modified with methacrylate barriers and safety
distance indicators on the floor; masks and protective gloves at
disposal for the guests.

7

8



5/5/2020
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3.2
Hotel
protocol

9

disinfect keys and frequent contact surfaces, such as hall access
doors, stair handrails, elevator buttons, counters, handles and
floors

reinforced cleaning and ventilation shifts in the common areas,
where hand sanitizer gel dispensers, wipes and specific signs are
set up to remind you of social distancing measures; health kit
equipped with a mask, gloves and gel at disposal in every room.

continuous training for employees to ensure safety and hygiene
measures to protect the health of guests.

3.3
Hotel
protocol

10

OPENING STAGGERED RESTAURANT. In a first phase of
reopening of the hotels, the breakfasts will be served in the room.
In a second phase, the common areas will be set up with a
breakfast service, to avoid concentration at the buffet tables. In a
third phase, the turn-based breakfast buffet will be organized,
respecting the necessary safety measures, including the
mandatory use of gloves, and minimizing the use of table linen.

The common dining areas will be disinfected and cleaned
continuously, ensuring the hygiene of all contact surfaces, such as
chairs, tables and vending machines. In addition, all dishes,
cutlery and glasses, including those not used but which may have
been touched by guests, will be washed and disinfected.

9

10
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4. Meals
For an Italian restaurateur / chef, food is
the representation of his character, it is a
way to create conviviality, it is the joy of
seeing the customer's satisfaction.
Tomorrow, not being able to go between
the tables to greet, embrace, drink a glass
of wine together, discuss food, will be like
telling a professional Formula 1 driver not
to exceed 50 miles per hour. This is
unthinkable, for those who have a history
of hundreds of years on cooking and
conviviality like us Italians.

4. Meals

12

Dario Cecchini, who has made Tuscan meat a real sensorial
experience: "There will no longer be real contact, that's for sure.
In food there is an intimate relationship with the customer, when
we reopen it will be all detached, we will probably be divided by
panels. The coffee cups will probably be paper, as well as the
glasses be disposable, there will be some precautions to which
we will have to get used to, unfortunately"

11

12
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Maybe these will be some of
the restaurant solutions?

Hopefully not, but ...

Suppliers
and their
anxieties

14

At this moment many operators are keeping communicating with
customers and travel agents through many webinars, but a great
part of them regard programs and destinations.

We decided to communicate with you in a different way. These
days we are having a lot of conversations with many suppliers
about the post crisis.

Hotels, restaurants, guides are thinking about the future. How
will it be after the Coronavirus? Which challenges will we face?

Thanks to those conversations with suppliers we got the idea to
share with you all those ideas.

13

14



5/5/2020

8

3 different
focuses

this meeting will aim to evaluate 3 different focuses, which
today are a great dilemma that all suppliers are facing

15

suppliers
point of view

how
communicate
the safety to
the clients

safety of
travellers

Our 3
questions

1) We already
know that tourism
will change in many
ways regarding
transportation,
hotels and
restaurants. What
does your client
expect when he will
start to travel
again?

2) Which are the
factors that will
convince travellers
to travel again and
feel safety? Do you
have any
suggestions for
suppliers?

3) How can local
dmc and US
operators cooperate
to communicate
safety to travellers?
Can we do
something
together?

16

15

16
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we hope to
have more
beautiful
images like
this soon

17

Grazie
Thanks to all of you for giving us the
opportunity to organize a meeting like
this.

We hope we have made a small
contribution to finding guidelines that
can help us all to improve our post
Covid19 services.

18

17

18



I thought it was useful. I was most interested in how their governments are
supporting them, and what their thoughts are on the future, including the timing on
when they think travel will begin to rebound.

ANY virtual travel engagement ideas are welcome! We are all working to find ways
to keep our alumni travelers connected and thinking about travel.

Mary Ann Hunt, Tufts University

Today´s video conference was great.

I would suggest doing it for all geographical regions and for all “categories”:
planners, US TTOO, foreign TTOO, destinations, etc.

Enrique Velasco, COLTUR Peru


