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N O V E M B E R  9 ,  2 0 2 1

How to Really Move to 
Digital Marketing

L A U R E N  C L E L A N D

D I R E C T O R  O F  D A T A  I N T E L L I G E N C E  &  

D I G I T A L  M A R K E T I N G

L C L E L A N D @ V I S I T S A V A N N A H . C O M

Meet Lauren.

data  nerd.  g i r l  mom (x2) .  pre t ty d ress  lover.

China India Italy
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• How many o f  you th ink  your  d ig i ta l  market ing  

s t ra tegy has  s ign i f i can t  room for  improvement?

• W hat  is  the b igges t  th ing keep ing you  f rom 

bu i ld ing  a  s t ronger  d ig i ta l  marke t ing  s t ra tegy?

• W hat  d ig i ta l  market ing  c hanne ls  do you  see  the  

mos t  ROI  f rom?

• W hat  do  a l l  o f  thos e channels  have  in  common?

Let’s chat

• They a l l  requ i re  a  st rong  content  s t ra tegy .

• Your  market ing  channe ls  a re  no th ing  w i thou t  

conten t .  

• So…what  s to r ies  are  you  s har ing?

Content is King
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• Tips  fo r  how to  c rea te  qua l i t y c on tent  

• Tips  fo r  how bes t  to  d is t r ibute  c on tent

ASK QUESTIONS AT ANY T IME.

On the agenda

What’s the last piece 
of content you 
engaged with? 
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What’s your 

story?

• W hat  exac t ly i s conten t?

– Photo

– Video

– Editorial

Creating content
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• I t ’s  not  abou t  you !  Know your  aud ience .  

– Who is your audience? Be as specific as possible.

– What does your audience need?

– What do they want?

Creating content

What tools are you 
using to figure out 

who your audience is 
and what they want? 
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• 4  P i l la r s  o f  Conten t  Creat ion :

– Emotion  😜

– Information 🙌

– Aspiration 😍

– Identity 🔍

Creating content

• Pi l lar  1: Emotion

– Your audience wants to feel something. 

Anything.

• Memorable content

• Moving content

• Enjoyable content

Creating content

Shareable
content
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• P i l la r  2 :  In fo rmat ion

– Give them content they can use

• ”How-to” tutorials

• Hacks

• Shortcuts

• Tips

• Guides

Creating content

• P i l la r  3 :  As p i ra t ion

– Makes the audience want to try something, 

do something, go somewhere

– Motivates and inspires

– Encourages audience to think towards the future

Creating content
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• P i l la r  4 :  Ident i t y

– Don’t cast the widest net

– Niche, targeted audience

– Relevance = Value

Creating content

What’s the last piece 
of content you 

created? What pillar 
did it fit into?
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Feature user-
generated content

Use images with 
bright lighting 

Use an impactful 
or visually 
stimulating 
image

Stop them in 
their tracks

Write a compelling 
caption

Tells a story

Short and 
sweet

Ambient noise
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• Attention-grabbing 
headline

• Write at least 300 
words

• Include 3-5 photos

• Hyperlink key pages 
throughout each 
post

• F REE t oo ls  a l l  c o n te n t  c re a to r s  c a n  u s e :

V ide os :

• Lumen5

• iMovie

• Boomerang

Pho to s :

• Canva

• Adobe Spark

• Free, easy Photoshop version

Be a copycat! Watch, learn and implement

Creating content
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Content Ideas: Let’s 
Hear Them!

So now you’ve got a great piece of 
content, but what do you do with it? 

¯\_(ツ)_/¯

21

22



11/17/2021

12

• Rule  o f  5 :  For  every p iece  o f  con ten t  you c rea te ,  

f ind  AT LEAST 5 d i f fe rent  ways  to  use i t .

– Post an article on your website.

– Share the article on Facebook, LinkedIn, Pinterest, 

etc.

– Include a link to the article in your eNewsletter.

– Create a short video that accompanies the article.

– Create a Facebook or Instagram Story about the 

article.

Publication

• Reuse  and  recyc le  c on tent .

• On ly 2% of  your  on l ine aud ience  s ees  any g iven 

pos t .

• Reuse  everg reen con ten t  in  the  fu ture .

• Refe r  users  to  c on tent  when poss ib le .

– Answer online questions with content.

Publication
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• Schedule  your  conten t  in  advance.

– Facebook: built-in scheduling

– Twitter: Twitter Ads

– Instagram: Latergram

– eMail: Constant Contact, Mailchimp, iContact, etc.

Publication

Let’s Discuss

Ques t ions ,  c oncerns ,  success  s to r ies ,  lessons  

learned,  e tc .

25

26


